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Synopsis

"The profound research effort and the farsightedness of the theories elaborated make this book an
essential guide to innovation through collaboration. As a matter of fact, many of the techniques
described here are being leveraged by IBM today to improve the relationship with its customers.’ -
Guido Gerlotti, Vice President, ibm.com Global Web Sales< “Prandelli, Sawhney and Verona fuse
real world illustrations of customer driven innovation with rigorous academic analysis. As a virtual
knowledge broker in the automotive marketplace, Edmunds has experienced firsthand what
Prandelli, Sawhney and Verona have so insightfully described. | applaud them for sharing these
insights with managers the world over in such an actionable and perceptive manner.” - Avi Steinlauf,
President of Edmunds.com< "This book is one of the only books that | have read which gives the
answer to winning in hypercompetitive markets. Using customers as a source of continuous
innovation is key to success in rapid change, fast paced environments. Product advantages are not
sustainable, so new product advantages must be generated every day. The book gets it and you will
too if you read it!" - Richard A. D’Aveni, Tuck School of Business at Dartmouth, US Collaborating
with Customers to Innovate explores the collaborative potential offered by customers in digital
environments to enhance the effectiveness of new product development. The internet has created
the problem of an increasing need for innovation in a context where information is transparent,
competitors are just one click away, and product lifecycles are shrinking. However, as the book
demonstrates, the internet also provides the solution - enabling new forms of value creation with
customers and an efficient way to harness distributed competences. Specifically, the authors
highlight the role that digital environments play in allowing firms to engage customers in product
design and testing. They develop a major review of web-based tools for marketing interaction and
then explore the opportunities for sustaining innovation through collaboration beyond the
customer-firm relationship. The book enriches an important debate in management and in academia
on the new product development process. It encompasses marketing approaches and is sharply
focused on the opportunities that digital technologies have created for involving customers in
collaborative innovation, and actionable recommendations for putting collaborative innovation to
work. The book will appeal to academics as well as practitioners in marketing and new product

development as well as MBA students on marketing and new product development courses.

Book Information

Paperback: 176 pages
Publisher: Edward Elgar Publishing (March 29, 2010)



Language: English

ISBN-10: 1849800588

ISBN-13: 978-1849800587

Product Dimensions: 0.8 x 6.2 x 9.2 inches

Shipping Weight: 9.1 ounces

Average Customer Review: Be the first to review this item

Best Sellers Rank: #298,988 in Books (See Top 100 in Books) #7 inA Books > Engineering &
Transportation > Engineering > Reference > Research #54 inA Books > Business & Money >
Processes & Infrastructure > Research & Development #60 inA Books > Business & Money >
Human Resources > Knowledge Capital

Download to continue reading...

Collaborating with Customers to Innovate: Conceiving and Marketing Products in the Networking
Age Marketing: Facebook Marketing For Beginners: Social Media: Internet Marketing For Anyone
That Is New To Online Marketing (marketing strategy, network marketing, ... marketing analytics,
marketing books 1) What Customers Want: Using Outcome-Driven Innovation to Create
Breakthrough Products and Services: Using Outcome-Driven Innovation to Create Breakthrough
Products and Services Digital Marketing Handbook: A Guide to Search Engine Optimization, Pay
Per Click Marketing, Email Marketing, Social Media Marketing and Content Marketing SEO: 2016:
Search Engine Optimization, Internet Marketing Strategies & Content Marketing (Google Adwords,
Google Analytics, Wordpress, E-Mail Marketing, ... Marketing, E-Commerce, Inbound Marketing)
Digital Marketing Handbook: A Guide to Search Engine Optimization, Pay per Click Marketing,
Email Marketing, Content Marketing, Social Media Marketing The Lean Product Playbook: How to
Innovate with Minimum Viable Products and Rapid Customer Feedback Affiliate Marketing: Develop
An Online Business Empire from Selling Other Peoples Products (Affiliate Marketing 101, Affiliate
Marketing Empire) Crossing the Chasm, 3rd Edition: Marketing and Selling Disruptive Products to
Mainstream Customers (Collins Business Essentials) Crossing the Chasm: Marketing and Selling
High-Tech Products to Mainstream Customers Network Marketing Success Blueprint: Go Pro in
Network Marketing: Build Your Team, Serve Others and Create the Life of Your Dreams (Network
Marketing ... Scam Free Network Marketing) (Volume 1) Affiliate Marketing: How To Make Money
And Create an Income in: Online Marketing & Internet Marketing (Blog Promotion, Niche, Passive,
Affiliate Business, ... Online Marketing For Beginners, Affiliates) 99+ Best Free Internet Marketing
Tools And Resources To Boost Your Online Marketing Efforts (SEO Tools, Social Media Marketing,

Email Marketing, Content ... (Smart Entrepreneur Guides! Book 2) Blue Ocean Strategy Concept -


http://ebookslight.com/en-us/read-book/NmdPZ/collaborating-with-customers-to-innovate-conceiving-and-marketing-products-in-the-networking-age.pdf?r=bI2Yl3tjvZrlBQ2R6FyYkfXh6%2B5DgGBI%2F4sCpcPtYDtTullqu6JAl80O1MuUCSvg

Overview & Analysis: Innovate your way to success and push your business to the next level
(Management & Marketing Book 16) Affiliate Marketing: Learn to make crazy money with affiliate
marketing today! A step-by-step online affiliate marketing system to make a lot more money ...
Online Marketing, Affiliates programs) Seo: 2016: Search Engine Optimization, Internet Marketing
Strategies & Content Marketing (Google Adwords, Google Analytics, Wordpress, E-Mail ...
Marketing, E-Commerce, Inbound Marketing) Network Marketing : How To Recruit Prospect Step
By Step From Newbies To Professional in network marketing: network marketing, multiple
marketing, MLM, ... Step from Newbies to Professional Book 5) FaceBook: The Top 100 Best Ways
To Use Facebook For Business, Marketing, & Making Money (Facebook Marketing, Business
Marketing, Social Media Marketing) Marketing in the Moment: The Digital Marketing Guide to
Generating More Sales and Reaching Your Customers First Internet Marketing For Network
Marketers: How To Create Automated Systems To Get Recruits and Customers Online (network
marketing, mim, direct sales, home based business)

Dmeca


http://ebookslight.com/en-us/dmca

